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• Big data  
• Ideal state for consumers  
• The best and worst of health information  
• What is coming next  
• Questions and debate  
• Discussion: What do you think? 
 

 

Agenda  
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Big Data on the Gartner Hype Cycle Chart 
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Data Available Now 
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Health Information Technology Spending  
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“We are drowning in information 
but starved for knowledge.” 
John Naisbitt 
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• Top five best in consumer information  
• Top five worst information in consumer 

information  
• Other suggestions? 
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Q Corp Mission 

To improve the 
quality and 
affordability of health 
care in Oregon by 
leading community 
collaborations and 
producing unbiased 
information. 
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• Started in 2000 
• Non-profit 
• Neutral, 

independent  
• Multi-stakeholder 

collaboration 
• Over 150 volunteers 

serving on standing 
committees  
 
 



Q Corp Leadership in National Initiatives 

• Aligning Forces for Quality (Robert Wood 
Johnson Foundation) 

• Chartered Value Exchange (Agency for 
Healthcare Research and Quality) 

• Network for Regional Healthcare 
Improvement (NRHI) 

• CMS Qualified Entity – one of first three 
recognized in the country 
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Claims Data Summary: 2006-2014 

• 3.5 million unique patients captured in 
claims since 2006 – demonstrating the 
value of aggregating data 

• 600+ million medical and pharmacy claims 
records 
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Claims Data Summary – 2014  

• 80% Fully Insured Commercial population 
• 35% Self Insured Commercial population 
• 100% Medicaid population  
• 92% Medicare 

– CMS “Qualified Entity” – Incorporated Medicare 
FFS Data Spring 2014 
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2014: 14 Data Suppliers and 25 Primary Care Measures 

Existing Public Measures 
-- Updated July 2014 
-- Previously reported 2013 
• Breast Cancer Screening (age 50-74) 
• Cervical Cancer Screening 
• Chlamydia Screening 
• Diabetes HbA1c Test 
• Diabetes LDL-C Test 
• Heart Disease Cholesterol Test 
• Well-Child Visits for Children 0-15 Mths, 6+ Visits 
• Well-Child Visits for Children 3-6 Yrs 
• Appropriate Use of Antibiotics for Sore Throats 
• Appropriate Low Back Pain Imaging 
• Generic Prescription Fills: SSRIs, SNRIs, DNRIs 
• Generic Prescription Fills: Statins 

New Public Measures 
-- Added to public reports July 2014 
• Asthma Medications – Child 

  

Private Measures 
• Breast Cancer Screening (age 40-49) 
• Breast Cancer Screening (age 40-69) 
• Breast Cancer Screening (age 75-84) 
• Breast Cancer Screening (age 85+) 
• Diabetes Kidney Screening 
• Diabetes Eye Exam 
• Well-Child Visits for Children 0-15 Mths, 5+ Visits 
• Potentially Avoidable Hospital Admissions (3)  

– Overall, Acute, Chronic 
• Potentially Avoidable ED Visits (2)  

      – Child, Adult 
• Plan 30 day All-Cause Readmissions 
NEW: 
• Alcohol Misuse, Screening, Brief Intervention, Referral for 

Treatment (SBIRT) 
• Ambulatory Care: Outpatient and ED visits (2) 

– Child, Adult 
• Generic Prescription Fills: Anti-hypertensives 
• Developmental Screenings in the first 36 Months of Life 
• Adolescent Well-Care Visits 
• Follow-up Care for Children Prescribed ADHD Medications  
  – Initiation 
 – Continuation and Maintenance 
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Q Corp Public Reporting 

www.PartnerforQualityCare.org 

22 



Public Reporting: Quality 
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Coming Soon: Cost of Care Reports 

• Q Corp working with national organizations to 
measure cost of care and quality  

• Q Corp working with local providers to 
develop useful & valuable cost of care reports 

• Reports mailed to providers in fall 2014 
• Public reports of rolled up “total cost of care” 

scores at the clinic level released in fall 2015 
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Coming Soon  

• More useful and actionable patient 
information  

• Easier to use and understand  
• Right information at the right time for all 

parties (appropriate and secure)  
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Questions? 

Mylia Christensen 
Executive Director, Oregon Health Care Quality Corporation 
Mylia.Christensen@q-corp.org  
503-972-0862 
 
Dr. Michael Rohwer 
CEO, PHTech 
Michael.rohwer@phtech.com 
503-362-2818 
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